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Abstract

COVID-19 has significantly impacted working styles, which has seen the rapid spread of remote working
and activity-based working (ABW). With the changing COVID-19 situation, workers' demands for flexible work
styles, and the promotion of diverse management, offices will be shifting to a form that accepts a variety of work
styles in the future. In November 2022, the main building of Technology Research Institute of Obayashi
Corporation experimentally introduced an ABW design setup, which promotes the workers’ style of work toward
the three our core-visions: “Empathy, Well-being, and Fulfillment”. In this study, we evaluated whether the new
design contributes to aimed working styles. Based on this evaluation, the direction of the future renewal can be
determined.
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